
 

 



 

Table of contents  

 

  Editorial Page
 
 Accolades  

 
 Students placed  

 

                                                         News ISBS  

 
 Guru Vani  

 

 Student  Chit - Chat  



 

Editorial  Page  
Dear All,  

It has been a great week for all of 
uséafter India winning the semi ï finals 

against Pakistan.  

We hope, rather we all are confident about winning the 
World cup too.  

HsËr sqtd that history repeats & it will be repeated on 
this Saturday, 2 nd  April 2011!!!  

Wishing India Good Luck!!!  

Ladies & gentlemen, we bring to you the VIIth Volume of 
Xpressions.  

We cannot afford to miss any chance of thanking all the 
readers for every milestone that Xpressions has achieved, 
as it  would not have been possible 
without you!!!  

Njoy Reading!!  

Regards,   
Editorial Team  



 

                Accolades  
                        You made us Proudé 

Won best Prof. Amol Charegaonkar and Prof. Anita Kshetri 

paper award at National level seminar organized at Smt. 

Kashibai Navale College of Engineering, Department of 

management studies and Sponsored by University of Pune.  

Theme: Inculcating Entrepreneurship among Management 

Graduates  

Topic: Fostering Entrepreneurship in Academic Institutions 

Date: 10th march 2011 

 

Abstract of Report:-  

ñEntrepreneurship is one of the critical components of 

economic development and growth for a country.  In India 

we have seen most of the entrepreneurs hailing from a 

certain community, region, or culture. The number of 

students opting to start their own enterprise post completion 

of their education is miniscule as compared to the total size 

of people getting passed out. Continuing the velocity and 

momentum of entrepreneurship is a grave concern in India. 

There is certainly a need to bring entrepreneurial education 



 

in academic institution to foster entrepreneurship. In this 

paper to address the issue three different set of people, 

1. The current students  

2. The passed out students 

3. The faculties  

Have been surveyed and analyzed to understand the gap 

which is inhibiting the students to start their own enterprise. 

Based on the research done, a process model has been 

devised and recommended to foster entrepreneurial 

education in academic institutions. The inclusion of this 

model will certainly help the academic institutions to 

recognize and nurture the ideas of students which can be 

converted to a new enterprise and also to the students who 

have ideas but look for support and incubation of the same. 

  



 

Students  Placed  
S.No NAME  SPECIALIZATION  COMPANY  

1 Danish Nadeem Mkt. Air Tel 

2 Richa Jain Mkt. Radisson Hotel 

3 Prerna Punjabi Mkt. Stratecent Consultants 

4 Ankit Dwivedi Mkt. Edeweiss Financial Services 

5 Rohit Kumar Mkt. Edeweiss Financial Services 

6 Kapil Dolani Mkt. Citi  Bank 

7 Manish Bhute Mkt. Atlas Copco India Ltd. 

8 Swapnil Mahajan Mkt. Sany Heavy Industry India Pvt. Ltd. 

9 Nripesh Dhattarwal Mkt. Sany Heavy Industry India Pvt. Ltd. 

10 Nilesh Tapase Mkt. Sany Heavy Industry India Pvt. Ltd. 

11 Ashwarya Mkt. Sany Heavy Industry India Pvt. Ltd. 

12 Amol Kokate Mkt. Beacon 

13 Tushar Marsale Finance Stan Professionals Pvt. Ltd. 

14 Jinal Doshi Mkt. Citi Bank / HDFC Bank 

15 Anam Fatima Mkt. Deutsche Bank 

16 Priya Chelawat Mkt. Eclerks 

17 Reema Shah Mkt. Nihilent Technologies 

18 Ankit Vijay Finance Hyper City 

19 Amardeep singh sodhi Mkt. Hyper City 

20 Ashish Funde Mkt. Hyper City 

21 Amol Chilabule Mkt. HDFC Bank 

22 Vikash Kumar Mkt. HDFC Bank 

23 Varsha Karnad HR Cadbury 

24 Bokil Bhushan Mkt. Atlas Copco India Ltd. 

25 Anuja Junnarkar Mkt. HDFC Bank 

26 Hemangi Choudhari Mkt. HDFC Bank 

27 Shilpi Sood Finance HDFC Bank 

28 Prabhas sharma Mkt. HDFC Bank 

29 Taran sharma Mkt. HDFC Bank 

30 Siddharth Khandalwal Mkt. Tata Technologies 

31 Raghav Sethi Mkt. Kotak Securities 

32 AshishBiyani Mkt. Future Value Retail 

33 Saket Mkt. Future Value Retail 

34 Neha Soni Mkt. Future Value Retail 



 

35 Abhinav Thombre HR Future Value Retail 

36 Priyanka Priyadarshani Mkt. ICICI Securities  

37 Kamalkant Arora Mkt. ICICI Securities  

38 Neha Dabhade Mkt. ICICI Securities  

39 Abhishek Kumar Mkt. ICICI Securities  

40 Vikash Gupta Mkt. ICICI Securities  

41 Ankur Singh Mkt. ICICI Securities  

42 Vipul Upadhyay Mkt. BILT (Ballarpur Indust. Ltd.) 

43 Shagun Vatsa HR Deloitte 

44 Priyam Chandiramani HR Bajaj Allianz General Insurance 

45 Swapnil Vibhandik Mkt. Praj Industries Ltd. 

46 Neha Sinha Mkt. Future Value Retail 

47 Amandeep Singh Mkt. HSBC Premier 

48 Naveez Farooqui Mkt. Tata Indicom 

49 Rohit Kumar Mkt. Matrix Cellular 

50 Harshal Nahe Mkt. Idea Cellular Ltd 

51 Vaibhav Naik Mkt. Idea Cellular Ltd 

52 Sasmit Gavai HR Scorg International 

53 Vivek Patil Mkt. Scorg International 

54 Utkarsharao Patil Mkt. Scorg International 

55 Manoj Dange Mkt. MIRC Electronics Ltd. 

56 Saurabh Singh Rathore Mkt. M/s ANU Constructions 

57 Jyotsna Lalwani finance IRIS Business Serivices Ltd. 

58 Vijaykrishna Nair Mkt. Leelas 

59 Saboo Ravish Mkt. Tulip Telecom 

60 Abhijit Thube Mkt. Cranedge India Pvt. Ltd. 

61 Sushant  S. Satish Mkt. Relyon Solar Pvt. Ltd. 

62 Rakesh Maheshwari Mkt. Syscon  Ltd. 

63 Abhijit Kothawade Mkt. India Infoline 

64 Amol Dumane Mkt. Mahindra Navi Star 

65 Udipta  Das Mkt. Tikona Digital Network 

66 Dineshkumar Agarwal Mkt. Tikona Digital Network 

67 Ashish Survase Mkt. A System Air Company 

68 Vishal Tibrewal Mkt. Standard Charted Bank 

69 Nisha Dhar Mkt. Bank of India 

70 Anubhav Sen Mkt. Bank of India 

71 Piyush Megotia Mkt. Bank of India 

72 Samruddha Chavan Finance Bank of India 

73 Sagar Upadhya Finance Bank of India 



 

74 Suman Agarwal Finance Bank of India 

75 Dipika Kumari Finance Bank of India 

76 Akhil Jain Mkt. Yes Bank 

77 Uvesh Kunda Finance Yes Bank 

78 Raghvendra P. Singh Mkt. Shakti Traders (India) 

79 Asavari Gaikwad HR Scorg International 

80 Asavari Chimalwar HR Scorg International 

81 Anil Junwal Finance India Infoline 

82 
Abdul Rajak Sheikh Mkt. 

Maa Vaishnavi Developers and 

bulders 

83 Jinay Khara Mkt. Rajshree Industries 

84 Karan Siriya Mkt. Amjey Chem Trade Pvt. Ltd. 

85 Rahul Dhudkekar Mkt. Crompton Greaves 

86 Patik Limje HR Pranav Agro 

87 Megha Jain HR Tangerine Human Capital 

88 Arnold Khongwir Mkt. ITC (The Sonar ) 

89 Shakil Khan Mkt. Bank of Baroda 

90 Seema Kumari finance Bank of Baroda 

91 Rishi Dawn Mkt. Bank of Baroda 

92 Rajeev Solanki finance ICICI BANK 

93 Santosh Chakraborty finance ICICI BANK 

94 Harshal Narkhade Mkt. ICICI BANK 

95 Mohit Jain Mkt. India Infoline /ICICI BANK 

96 Jyoti Ranjan Ojha Mkt. ICICI BANK 

97 Saurabh Mishra Mkt. ICICI BANK 

98 Sumit Bhatia Mkt. ICICI BANK 

99 Afshan Khan finance ICICI BANK 

100 Yogesh Santwani Mkt. ICICI BANK /ITC (2.4) 

101 Lokesh Tiwari finance ICICI BANK 

102 Pritesh Kumar Mkt. ICICI BANK 

103 Ashish Garg finance ICICI BANK 

104 Arpita Morade HR Absolute HR Solutions Pvt. Ltd. 

105 Kshitaj Dwivedi Mkt. ITC Ltd. 

106 Asif. Iqubal Mkt. Infocom Network Ltd. 

107 Krishma Sadotra Mkt. Infocom Network Ltd. 

108 Shailesh shah Mkt. Business Octane 

109 Pranay Chawne Mkt. M/S Sourabh Traders 

110 Rushi Lohiya Mkt. Dealivore (ICUMI) 

111 Ankit Rajpal Mkt. Hypercity 



 

112 Shalabh Shrivastav Mkt. Saing Gobain Gyproc 

113 Samir Sahu Mkt. 

 114 Sonam Sharma Mkt. Kotak Mahindra Bank 

115 Sawn Chaudhary Mkt. Triyama Software Pvt. Ltd. 

116 Asif Hashmi Mkt. Deloitte Consulting  

117 Puneet Kukreja Mkt. Deloitte Consulting  

118 Inderjeet Jolly Mkt. Deloitte Consulting  

119 Shailesh Kumar Finance Deloitte Consulting  

120 Reet Chabra HR Times Of Money 

121 Mahesh Pardeshi Mkt. Times Of Money 

122 Swarnma Raghuvanshi Mkt. Times Of Money 

123 Jatin Chpokar Mkt. Forbes Marshall 
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Friendship Plant 

To plow Friendship 

Is a special art 

That starts with an upturning  

In a corner of the heart 

The tiny seed of love must be planted there 

And nurtured with the sunshine 

Of warm tenderness and care 

Add a touch of humor just to help the plant 

along 

Lightly water it with teardrops 

To make it growing strong 

               Soon the buds will start appearing  

On each tiny stem and vine 

And shall bloom into friendship of hearts 

intertwine 

ba 



 

 

 

 

 

 

 

 

 

 

 

 

 

                             By:                                                     

         Prof. Shraddha Kulkarni 

  

cd 

Loveé is élike 

Like the sweet aroma of rose 

The love will rise day by day 

 

Like the sweet honey dews 

The love will spread around 
the bay 

 

Like a little twinkling star 

The love will shine in the sky 

 

Like an evening sea shore 

The love will be bright as 
golden eye 

 

Like a kiss of rosy lips 

The love in every heart will 
stay 

 

Like the lovely faces of 
lovers 

The love will find its wayé.. 

ba 



 

CELEBRITY ENDORSEMENT 
 

Celebrity endorsement has always remained ñall time favoriteò for 

the companies and advertising agencies all over the world. There 

has been a spate of ads figuring celebrities like Meg Ryan, Aamir 

Khan, Amitabh Bachchan, Pierce Brosnan and sportsperson like 

Anna Kournikova, Micheal Schumacher etc. endorsing companyôs 

products and services. Instant name recognition and credibility 

of the celebrity are the key advantages of the celebrity endorsed 

ads. The company should establish compatibility between brand 

endorsed and celebrity endorsing it. It is important to create a 

proper match to deliver right meaning to the consumer and build 

the brand image. Celebrity ads are also aimed at providing 

testimony for the products and services which have lost confidence 

and belief of the consumers. For instance Coca Cola ads showed 

Aamir Khan to regenerate the lost conviction when pesticides were 

found in there bottles. Matching brand personality with that of the 

celebrityôs is very crucial for the success of the launch of product 

or service or for the achievement of objective of the company.  

The model given by McCracken 1989 explains how the impact of 

celebrity is transferred to the product being endorsed and finally 

positioned in the mind of the consumers, prompting him to 

ultimately consume the product. 



 

Meaning transfer 

in the 

endorsement 

process (Adapted 

from McCracken 

1989) 

 

For successful ad campaign the five Môs of the communication 

strategy should be kept in mind by the company; that is Mission, 

Message, media, money and measure. Impact of an ad depends on 

the existence of a ófitô between the celebrity spokesperson and 

endorsed brand. Like, TITAN uses Aamir Khan as he has style 

with substance or solid style.  

 

(Celebrity-                                    

Brand equation) 

 

A few things need to be taken care of by the company while 

signing any celebrity for ad campaign namely 

ATTRACTIVENESS, CREDIBILITY, AND CELEBRITY ï 

BRAND match. It is of utmost importance to the company that the 

celebrity should have at least one or all of them to make the 

campaign successful. Another important thing to be taken care of 

is that Endorser should not be emphasized over Brand.  



 

Timed to perfection: Aamir Khan with Titan 

 

But the coin has two sides. Celebrity 

endorsements do not always generate desired 

results and it is only a means to achieve 

companyôs goals and depends on how companies make best use of 

it. Skyrocketing amounts charged by celebrities also put a threat 

for smaller competitors. Besides this, the ever increasing clutter of 

ads has made customers less attentive towards them. Celebrity 

endorsement contracts should be  effectively drafted, keeping in 

mind any  negative events because the infamy associated with that 

endorser may be passed on to the brand giving it a negative 

impact. 

But this does not rule out the many advantages that a celebrity 

endorsement provides. A properly thought out and well planned 

promotional campaign together with the long term relation of 

company and celebrity can go a long way in building brand equity 

for the company. 

                                                                       

                                           By:                                                                                                     

                     Prof. Zohra Zabeen  



 

Financial Tabloid  

 

Insurance Types 
As discussed in the last issue, insurance is very important aspect of 

financial planning. But, selecting the right type of insurance 

product is equally important. There are different products offered 

by Indian life insurers that are developed and structured around 

these óbasicô policies and are usually an extension or a combination 

of these policies. So, what are these policies and how do they differ 

from each other? 

 

 

1. Term Insurance Policy 

2. Whole Life Policy 

3. Endowment Policy 

4. Money Back Policy 

5. Annuities and Pension 

 

http://www.google.co.in/imgres?imgurl=http://www.merinews.com/upload/thumbimage/1235949521910.jpeg&imgrefurl=http://www.merinews.com/article/securing-future-through-savings/15712477.shtml&h=400&w=300&sz=22&tbnid=EjZOEZaedwe8vM:&tbnh=259&tbnw=194&prev=/images?q=savings+pictures&zoom=1&q=savings+pictures&hl=en&usg=__fkQ4C7ZkWhR4XrzoIN6uekMtOj8=&sa=X&ei=llaKTfX5HoPEvgPo55XEDg&ved=0CB4Q9QEwAQ


 

Term Insurance Policy 

¶ A term insurance policy is a pure risk cover for 

a specified period of time. What this means is 

that the sum assured is payable only if the 

policyholder dies within the policy term. For instance, if a person 

buys Rs 2 lakh policy for 15-years, his family is entitled to the 

money if he dies within that 15-year period.  

¶ What if he survives the 15-year period? Well, then he is not 

entitled to any payment; the insurance company keeps the entire 

premium paid during the 15-year period.  

¶ So, there is no element of savings or investment in such a policy. It 

is a 100 per cent risk cover. It simply means that a person pays a 

certain premium to protect his family against his sudden death. He 

forfeits the amount if he outlives the period of the policy. This 

explains why the Term Insurance Policy comes at the lowest cost.  

 

Whole Life Policy 

¶ As the name suggests, a Whole Life Policy is an insurance cover 

against death, irrespective of when it happens.  

¶ Under this plan, the policyholder pays regular premiums until his 

death, following which the money is handed over to his family.  

¶ This policy, however, fails to address the additional needs of the 

insured during his post-retirement years. It doesn't take into 

account a person's increasing needs either. While the insured buys 

the policy at a young age, his requirements increase over time. 

http://www.google.co.in/imgres?imgurl=http://fractalenlightenment.com/wp/wp-content/uploads/image-import/_Mi7AIQ22soI/R7rdnEyEOHI/AAAAAAAAA2k/6OZmb9FHpNE/s1600-h/piggy+bank.jpg&imgrefurl=http://fractalenlightenment.com/546/uncategorized/importance-of-banks-in-our-lives&h=364&w=374&sz=24&tbnid=TnK_X6APxDyUHM:&tbnh=119&tbnw=122&prev=/images?q=piggy+bank&zoom=1&q=piggy+bank&hl=en&usg=__TdNGlQjOKMB8eHM3Zj4FKlcuOm8=&sa=X&ei=DFaKTe65EZDcvQOav6zNDg&ved=0CDQQ9QEwAg


 

¶  By the time he dies, the value of the sum assured is too low to 

meet his family's needs. As a result of these drawbacks, insurance 

firms now offer either a modified Whole Life Policy or combine in 

with another type of policy 

 

Endowment Policy 

Combining risk cover with financial savings, endowment policies 

is the most popular policies in the world of life insurance.  

¶ In an Endowment Policy, the sum assured is payable even if the 

insured survives the policy term.  

¶ If the insured dies during the tenure of the policy, the insurance 

firm has to pay the sum assured just as any other pure risk cover.  

¶ A pure endowment policy is also a form of financial saving, 

whereby if the person covered remains alive beyond the tenure of 

the policy; he gets back the sum assured with some other 

investment benefits.  

In addition to the basic policy, insurers offer various benefits such 

as double endowment and marriage/ education endowment plans. 

The cost of such a policy is slightly higher but worth its value. 

 

 

 



 

Money Back Policy 

¶ These policies are structured to provide sums required as 

anticipated expenses (marriage, education, etc.) over a stipulated 

period of time. With inflation becoming a big issue, companies 

have realized that sometimes the money value of the policy is 

eroded. That is why with-profit policies are also being introduced 

to offset some of the losses incurred on account of inflation.  

¶ A portion of the sum assured is payable at regular intervals. On 

survival the remainder of the sum assured is payable.  

¶ In case of death, the full sum assured is payable to the insured.  

¶ The premium is payable for a particular period of time.  

 

Annuities and Pension 

In an annuity, the insurer agrees to pay the insured a stipulated 

sum of money periodically. The purpose of an annuity is to protect 

against risk as well as provide money in the form of pension at 

regular intervals. 

 

 

 

 

 



 

Classification of Annuities on the basis of: 

The number of lives covered 

1. Single 2. Joint 

The beginning of the payment of annuity  

1. Immediate annuity 2. Deferred annuity  

 

Method of premium payment  

1. Single premium 2. Regular installment 

Over the years, insurers have added various features to basic 

insurance policies in order to address specific needs of a cross 

section of people. 

One can select an insurance product depending on his/her 

requirements. Nowadays, various insurance companies have come 

up with new and different insurance products suitable for the 

customer. But, the lack of knowledge amongst the general public 

has led to no insurance or selecting the wrong insurance product.  

  

                                                     

 

                                             By:  

                               Prof. Meena Goyal 



 

SACHINOMICS 

 

European Market  
 

Euro-Currency Market ï Euro-dollar or Euro-currency markets 

are the international currency markets where currencies are 

borrowed and lent.  Each currency has a demand and a supply in 

these markets.  Thus, dollar deposits outside USA or sterling 

deposits outside UK are called off-shore funds and have a market 

so loan as they are convertible and readily usable in international 

transactions.  Convertible currency is defined as one which is 

widely accepted in international payments and whose country does 

not have current account controls under Article VIII of the IMF 

Agreements.  Thus, Euro currency market is a market principally 

located in Europe for lending and borrowing the worldôs most 

important convertible currencies, namely dollar, sterling, DM, 

French Franc, Yen etc. on the basis, the Asian currency market of 

the African currency market can also be defined. 

 

 



 

Origin of the Euro-currency Markets ï After the Second World 

War, a number of European and US banks used to take deposits 

out of USA to place them in free centers in Europe like London, 

Zurich, and Frankfurt etc.  These US dollar deposits with the 

outside banks were used for short-term lending to the countries in 

need of dollars for balance of payments purposes or for 

investment.  Such activity in dollar deposits gathered momentum 

with the sterling crisis in 1957, which encouraged European and 

British banks to depend more upon dollars.  More particularly, the 

introduction of non-resident convertibility throughout Western 

Europe in the early sixties gave up a fillip to the use of dollars in 

the financing of world trade.  The imposition of controls in the 

domestic economies on interest rates on time deposits (Regulation 

óQô in USA) and on free flow of funds across national boundaries 

and on US banksô lending abroad had added stimulus to the Euro-

dollar market.  But more importantly, lack of any controls on 

banks operating in these markets for off-shore funds as those 

imposed on the domestic money markets and absence of any 

reserve requirements for these international deposits and lendings 

of the type of domestic deposits enabled these Euro-banks to 

operate at least cost and at lowest margins.  These factors led to 

highly competitive rates being offered by Euro-banks compared to 

national banks.  Thus, Euro-banks are more competitive and their 

rates for deposits and lendings are relatively finer as compared to 



 

domestic money rates, as the former work on lower margins.  

Finally, the surplus dollars flowing through persistent deficits in 

balance of payments of the USA gave life-blood to this market.  

The foreign owners of these dollars got a good investment outlet in 

these markets.  The domestic monetary and foreign exchange 

controls in some countries aided the development of the market for 

off-shore funds. 

 

Euro-Bond Market ï This is an international market for 

borrowing capital by any countryôs governments, corporates and 

institutions.  The center of activity of borrowing and lending is 

London and Europe.  But borrowers and lenders come from all 

over the world. 

  

A bond market is a long-term funds market.  Banks of 

multinational character called international banks or investment 

banks organize those transactions.  The supply of deposits in dollar 

or other convertible currencies come from the exporters with 

foreign currencies, mostly in dollars and countries with balance of 

payments surplus with the USA.  Although called Euro-dollar, it 

can be Asian market (Asian dollars) Gulf-market (petro-dollars) 

etc. 



 

Developed since 1960s, following the huge surpluses of US dollars 

to countries other than US, the reasons for the offshoot of such 

dollars outside USA are of the following: 

1) continued deficits in trade payments of USA 

2) use of such surpluses by the owners to lend outside in London 

and Europe 

3) Lack of funds in capital markets of New York and London for 

the traditional type of borrowing from national capital 

markets 

4) Regulation óQô in US which controls the interest rates in US 
Time deposits. 

 

It is a telephone and telex market and called the OTC market and 

thus depends upon the infrastructure for financial services like 

telecommunications, telex, phones etc. 

 

While bonds refer to long and medium dated securities and debt, 

the Euro-currency notes refer to short dated 

debt of a few months to one year.                                

                        

                                                By:                                                                                                              

                             Prof. Sachin Napate 



 

ñ ô ò

1.  A new version of this brand has been recently launched after a 

gap of 42 yrs. It has 12% more capacity than its earlier version. 

Which brand are we talking about? 

2. Civil union and domestic partnership are 2 new relationship 

status options available here.What are we talking about? 

3. Which company based out of Vietnam has been recently 

acquired by Marico? 

4. Henkel India is a JV between which two companies? 

5. Which company has acquired 16% stake of Indian partner in 

Henkel India? 

6. What does ATM stand for? 

7. Who is the founder of Wal-Mart chain of retail stores? 

8. Who is the current CEO of Nokia worldwide? 

9. Which is the highest grossing Indian film till date? 

10. Music World chain of stores is part of which business 

conglomerate? 

          By:  

                                               Prof. Vishal Desai 
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Colors  of happiness is 

Inside You 
Everybody Knows:  

 You can't be all things to all people.  

 You can't do all things at once.  

 You can't do all things equally well.  

 You can't do all things better than everyone else.  

 Your humanity is showing just 
like everyone else's.  

  

 So: 

 You have to find out who you are, and be that.  

 You have to decide what comes first, and do that.  

 You have to discover your strengths, and use 
them.  

You have to learn not to compete with others, 
Because no one else is in the contest of *being you*.  


